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Please note that the language used in your exam paper must correspond to the language of the title for which you registered during exam registration. I.e. if you registered for the English title of the course, you must write your exam paper in English. Likewise, if you registered for the Danish title of the course or if you registered for the English title which was followed by “eksamen på dansk” in brackets, you must write your exam paper in Danish.  

This exam question consists of 2 pages in total

Exercise 1)

Discuss different sorts of objectives in relation to marketing activities, including requirements for useful objective formulation, and give your own examples on concrete and useful objectives.

Exercise 2)


Based on theoretical models/concepts, which can analyze a product – in this case a medium priced car - seen from customers point of view, you are asked to 

Q1) Discuss relevant elements in the decision-making process for a
                         customer/household, going to buy such a medium priced car.
Q2)  Recommend some relevant activities and areas of focus, that
                           a marketer of a medium priced car, should be aware of - based on
                           your discussion in Q1)
                        

Exercise 3)

Define and discuss characteristics, strengths and weaknesses in the two promotion parameters:

 a) offline advertising/masscommunication and
 b) direct marketing/communication
There will be an overall evaluation of the answers based on the 7-point scale
